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What if you could build targeted awareness with…

people that share traits common to your customers

people searching for your types of products and services

people researching your competitors

people at or near a tradeshow or conference

people who leave your website

people in your database -- your hot leads and customers

…and lift the effectiveness of all your marketing



Holistic Strategy Influences Your Buyers Across the Entire Journey

*Source:  Sales & Marketing Management, March 2015
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The Right Ad for the Right Person on the Right Site at the Right Time

Jennifer, a Superintendent for a large 

independent school district notices 

ads for school management software.

Hugo, a school Principal in the same 

district sees ads for teacher-student 

software on the same website as Jennifer.



• Target prospects whose searches

indicate buying behavior

• Reach prospects evaluating your

competitors

• Build brand awareness on the sites

they visit every day [98% of time online

is surf not search]

• Stand out with ad creative customized

for those with buyer intent

• Compliment and lift your paid search

Search Re-targeting & Competitor Conquesting
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93% of purchases start 

with online research!



Contextual Targeting

• Identify prospects that are consuming content related to what you offer

• Build brand awareness with those who are actively researching and

reading topics relevant to your products and services



Site Re-targeting

• Stay top-of-mind with the 98% that leave your website without taking action

• Influence the buying journey and bring them back when they are ready to buy

• Improve ROI from all the marketing tactics that drive people to your site

ACT home page or 

landing page here



Geo-Fenced Targeting

Geo-targeted display performs at 2X the industry average*

• Reach mobile prospects in proximity

of a business or show

• Use custom ad creative that builds

awareness and drives prospects to

take action

• Create a custom landing page with

relevant details

• Increase booth traffic and ROI at

shows you attend – or – create

awareness at shows you don’t attend

Geo-Fence around

Convention Center

*Source:  Search Engine Land, Feb 2015

http://searchengineland.com/location-based-geo-targeting-boosts-paid-search-ad-performance-importance-truly-local-data-search-marketing-decisions-213765


Extensive Reach via Top Ad Exchanges



Did You Know?  

70% of website visitors retargeted

with display ads are more 

likely to convert on your website. 

– CMO.com

20% of users exposed to display

advertising conduct related 

searches for advertised brands. 
– Online Publishers Association

3 out of 5
online buyers said they notice ads for 

products they looked up on other sites. 

– CMO.com

60% of respondents that used

traditional display 

advertising use Search Retargeting 

to conquest customers from competitors.
– Kapost



Your dedicated account managers meets with you monthly to: 

• Review detailed analytics on impressions, clicks, influence, devices and more

• Provide insights on audience composition and behavior

• Recommend optimizations [keywords, ad creative, etc.] to improve results

Real-time Reports, Insights & Optimization



• Details include:

• Company Name

• Location

• Industry

• Size - Revenue & Employees

• Website URL

• Pages Viewed

• Adjust your content and search strategy by

understanding where your target companies

come from and content they view

Gain demographic insights on the companies 

visiting your website*

Visitor Insights

*Insights only available for a portion of your traffic due to visits from mobile devices, ISPs etc. which are not specific to your company



Display Builds Your Brand & Lifts All Your Marketing
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